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I’m gonna show you...

1. 5 STEPS to do actually effective 
customer research

2. 5 MUSTS of high-converting copy
3. 4 EMAILS to improve activation + 

increase customer LTV







● reviews

● support chat transcripts



You’re looking for
patterns, 

preferences, 
+ phrases





● customer interviews
● website poll 
● surveys



Great questions to ask
● What was going on in your life that led you 

to consider [PRODUCT]?
● How will [PRODUCT] make your life better?
● What would make [PRODUCT] irresistible 

to you?
● Who do you think [PRODUCT] is perfect 

for?



●







●
●

●





←

←

←

←

←



●







Your repeatable 
copy-creation process

1. Do customer research
2. Build your messaging structure
3. Write your bad first draft
4. Fill in holes with swipe copy





● Unaware
● Least Aware
● Solution-Aware

● Product-Aware

● Most Aware



Copy Hackers
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Amy Hoy/Pep



500 Startups
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Soapbox by Wistia



TransferWise



Use harder-hitting words

Instead of _____, say _____:
● Great  —> Phenomenal
● Easy  —> Foolproof
● Miss out  —> Sacrifice
● Find  —> Discover
● Take advantage of  —> Grab
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Bluetick.io



Conversio

https://docs.google.com/file/d/1lqT07HkF5Vs-VuU5LTfbzkjMrceiQPLa/preview


Harry’s





still 
alive!!!
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STRUCTURE

PARAGRAPHS

WORDS

SENTENCES

 

 



● reverse 
outline 

● cut-and-paste-happy
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Ohhhhhhhh
I get it



● skimmable
● Add line breaks

● Selectively bold





●

🤔 they don’t actually mean 
anything











WooCommerce



Sneaky copy clich s to cut 
● “Quick and easy”
● “[VERB] like never before”
● “You’ll love how…”
● “Makes ____ a breeze”
● “[ADJECTIVE], yet [ADJECTIVE]”
● “Word. Word. Word.”



TL;DR — The 5 Copy Musts

1. Consider stage of awareness

2. Lighten up!

3. Get emotional

4. Pay attention to the details

5. Edit mercilessly
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Thinkific
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Punchline Copy



Punchline Copy
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Bryan Harris/Agent
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RECAP >



1. The personal onboarder

2. The preemptive segmenter

3. The real person case study

4. The exclusive upgrade invite



Sample onboarding email flow
1. Welcome email with ONE next step
2. Personal onboarder from the founder
3. Reminder of concrete value you provide 

(real person case study)
4 - ???. [Segmented activation emails/next 
steps]
5. Exclusive upgrade or launch invite



BONUS SECTION!!!!
Bet you didn’t see this one coming















How to fix me-centric copy

● Go through and flip sentences into “you” 
voice (AKA second person)

● Ex. “Our product lets you get contracts 
signed faster” becomes “Get your 
contracts signed faster”









Sneaky “write human” tip

● Dictate copy into your Voice Recording 
app as if you’re talking to a pal

● Better yet, record a Zoom conversation 
with a target user to explain your 
product

● Use Rev.com to get transcripts









Sneaky copy tip

● Give every sentence one job
● (Its job is to get readers to the next 

sentence) 



Autopilot

👍👍👍👍

https://emojipedia.org/thumbs-up-sign/


Autopilot

👍👍👍👍
21
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https://emojipedia.org/thumbs-up-sign/


1. Me-centric copy

2. Writing like a robot

3. Sentences doing too much
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TL;DR

● Pull directly from research

● Get emotional + personal

● Capitalize on details + “copy-tunities”

● Kill cliches + overworked sentences

● Lighten up a little!



I’m Lianna Patch,

@punchlinecopy

punchlinecopy.com/eoMore fun stuff


