
9 Ways to Write 
Higher-Converting 
Copy
Without Sounding Sleazy
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4 Musts of 
High-Converting 
Ecommerce Copy



1. Pull copy directly from 
customer research
● Mine your own reviews + 

competitor reviews
● Mine support chat transcripts + 

ask support people what they hear
● Send surveys (3 open-ended 

questions max)



You’re looking for
patterns, 

preferences, 
+ phrases





Great survey questions to ask
● What was going on in your life that led you 

to consider [PRODUCT]?
● How will [PRODUCT] make your life better?
● What would make [PRODUCT] irresistible 

to you?
● Who do you think [PRODUCT] is perfect 

for?



2. Lighten up!

● Aim to reduce anxiety + build trust
● Give your brand an unmistakable voice
● Joke about what you know — e.g. 

common problems, objections, feelings



Manly Bands
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Manly Bands

Add to Cart +196%

Purchases +20%



Manly Bands

Add to Cart +17%

Purchases +98%



3. Get emotional

● Tell a story starring your reader — help 
them envision the product in their life

● Use harder-hitting adjectives + verbs



J. Peterman



Uncommon Goods



Use harder-hitting words

Instead of _____, say _____:
● Great  —> Phenomenal
● Tasty  —> Mouthwatering
● Miss out  —> Sacrifice
● Find  —> Discover
● Take advantage of  —> Grab



Don’t fake it



4. Pay attention to the details

● Shipping or delivery policies
● 404 pages
● Footer copy
● Photo captions
● Easter eggs

I call these… “copy-tunities” 😎



Manly Bands



Harry’s





still 
alive!!!



Warby Parker



TL;DR — The 4 Copy Musts

1. Pull copy from customer research

2. Lighten up!

3. Get emotional

4. Pay attention to the details



3 LTV-Growing 
Emails That 
Virtually No One 
Is Sending



1. The preemptive 
objection-killer

● Send in between shipping & delivery
● Proactively addressing objections can 

reduce returns AND make customers 
feel like you’re in their head





Good Life Coffee



“The emails you wrote have done a stellar job, 
the numbers speak for themselves (I’ve just 
checked) our customer lifetime value is up 
~150%, orders per customer is up from 2 to 3, 
the returning customer rate is up 7%.”

- Jawad Rahimi, Good Life Coffee
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2. The retiring product offer

● Send when a popular product is 
going away, even temporarily

● Include a backup product for late 
openers



 



3. The personal return helper

● Send when an exchange is possible
● The personal touch can head off 

bad reviews



* mic drop *

BOOM

Mott & Bow



Sample post-buy email flow
1. Receipt with cross-sell or upsell
2. Pre-empt objections OR educate (keep 

‘em entertained during shipping!)
3. Check in + ask for review
4. Offer coupon for next purchase
5. If consumable product, follow up when 

they’re running low



Map dat overlap
● Make sure customers don’t get too 

much email!
●  Map overlapping flows (ex. welcome 

series, cart abandonment, winback)
● Don’t forget to take one-off promotions + 

newsletters into account



TL;DR — Emails to send

1. The preemptive objection-killer

2. The retiring product offer

3. The personal return helper



4 Conversion-Killing 
Copy Mistakes 
+ How to Avoid Them



1. Formatting issues



Neerings

ahh no why 

please stop



*screaming intensifies*





How to fix a wall of text

● Use bullets for a series of items (and put 
the most important info in the first + last 
bullets)

● Break paragraphs after 2 sentences
● Separate out features or materials



this is not what i 
meant by “use 
bullets”



2. Using the 
manufacturer’s copy











👍👍👍👍

https://emojipedia.org/thumbs-up-sign/


3. Sentences trying
to do too much





?
??

?

?



Girlfriend

👍👍👍👍

https://emojipedia.org/thumbs-up-sign/


Who Gives a Crap

👍👍👍👍

https://emojipedia.org/thumbs-up-sign/


4. CLICHEEEEES  
+ nonsense phrases 

God, the clichés













?
??

?

?





Sneaky copy clichés to cut 
● “Quick and easy”
● “[VERB] like never before”
● “You’ll love how…”
● “Makes ____ a breeze”
● “[ADJECTIVE], yet [ADJECTIVE]”
● “Word. Word. Word.”



TL;DR  — 4 big copy mistakes

1. Formatting issues

2. Using the manufacturer’s copy

3. Sentences doing too much

4. Clichéeeeees!! + nonsense phrases



RECAP >



TL;DR

● Pull directly from research

● Get emotional + personal

● Capitalize on details + “copy-tunities”

● Kill cliches + overworked sentences

● Lighten up a little!



Thanks!
I’m Lianna Patch,
a big dork who writes copy for SaaS and ecommerce. 

Find me at @punchlinecopy + right in front of your face right now

punchlinecopy.com/stl-2019More fun stuff


